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rpersonal skill in Students

Dr. Avinash Sahurkar
Associate Professor
Lok Mahavidyalaya, Wardha

CHion:-
nterpersonal skills of a person
ne the quality of his relationships with
*he organization. Developing
50171 skills involves building positive
phips by focusing on solving problems
han controlling others, by’showing
1and by listening with an open mind. It
es cultivating the Kabit of giving
id dealing with criticism effectively.
espite all efforts toward building
‘elationships, conflicts are inevitable
nization. There are various responses
ts such as avoiding, accommodating,
collaborating, and compromising. When
occur, there are various ways to resolve
tablish a positive work environment.
of Interpersonal Skill -
g positive relationships
migulu
with criticism
g conflict
\es to conflict & ways to resolve conflicts
rview of -
Positive Relationships ~
Jescriptive ‘1 language: In an
N environment, it is always better
lescriptive ‘I’ language rather than
guage. When ‘you language’ is
ys negative emotions like dislike,
ind so on. In the descriptive ‘¥

language, the focus is more on the speaker and
it isn't judgmental.

,}/'} bt nf toweads Coyn plett plle~c lepv { [
27 FNW '

. Example: ‘You"language-"Your reportis ,

full of errors. You'll have to redo it

. Descriptive ‘I’ language: “I am afraid )
cannot submit the report you have prepared. The
boss would be furious with both of us if | submit
this report with so many errors. | think it will be
better if you retype it once again.”

2. Focus on solving problems, not controlling
others - . '
- Ratherthan conveying the impression of
trying to coerce or control the other person,
communication should be in such a manner that
the focus is on finding a solution to the problem.
Messages that express an attempt to control or
manipulate tend to offend others.

. Example: Suppose a subordinate gives
suggestions to the manager and the manager’s
reply is “Just do as | said.” The subordinate is
likely to feel disregarded by the superior. Instead
if the superior’s reply is — “ | understand what
you are saying but right now lets do it this way”,
it would in all likelihood evoke a positive
response from the subordinate,

. Use descriptive ‘I’ language: In an
organizational environment, it is always better
to adopt the descriptive ‘I’ language ratherthan
use ‘you’ language. When ‘you language’ is
used, it conveys negative emotions like dislike,
fault-finding, and so on. In the descriptive V'
language, the focus is more on the speaker and
it isn’t judgmental. ..

. Example: "You’ language-"Your report is
full of errors. You'll have to redo it”

. Descriptive I’ language: "l am afraid |
cannot submit the report you have prepared. The

" boss would be furious with both of us if | submit

this report with so many errors. | think it will be
better if you retype it once again.”

3. Giving praise —

. Make praise specific: It is important to
be specific when giving any praise. Being
specific makes it easier for others to understand

nterdisciplinary Multilingual Refereed Journal
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approach.

. Example: General: You handled that
complaint very well.

- Specific: The way you handled that irate
customer while maintaining your cool was
simply great,

. Praise progress, not just perfection: If
accomplishing a task perfectly is the prerequisite
for praise, then you may hardly get to praise anybody.
Therefore, always look for Improvement i work and
then praise the performers. This will encourage
them to perform better.

. Example: “Happy to note that thereisa
marked improvement in your performance over
the previous evaluation.” If your boss says this
to you, you'll be motivated to put in your best .
. Be sincere: It is better not to praise at
all, rather than be untruthful. Appreciation
lacking in sincerity may generate a doubt in the
mind of the person being appreciated that you
are being manipulative in order to get work done.
4. Dealing with Criticism —

. It is not possible that 3 person gets
praised all the time. At some point of time, a
person has to face criticism and should know
how to handle it in order to avoid becoming resentful.
Similarly, the person who criticizes must also be able to
do it tactfully so as toavold conflicts,

. Offering constructive criticism: While
criticizing, taking care of certain aspects can go
a long way in maintaining good working
relationships and minimizing resistance from
those being criticized,

. Criticism should be appropriate to the
situation & constructive In nature, Prejudice, envy or
self-interest should not play a role in criticism,
. It is important that you deal with the
situation by viewing it from the other person’s
perspective, Putting yourselfin the other person’s shoes
helpsyoutoavoidembamssing him,
5. Managing conflict —
. Confilicts at workplace are inevitable

v et lllt&rdkdplﬁury'ﬁﬂﬂﬂngﬂkeﬁreed-lmml

Rajasthan Aryan Arts, Shri Mithulalji Kacholiya Commerce And Shri Satyanarayanji R.RathiSclence
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what is being appreciated. s will help in ~and most commonky 3 ue to differences
making them continue with that behavior or  the Wway people see, hear and interpret thing:

Ineffective handling of conflicts can caus
frustration and stress and damage relationship
while handling conflicts effectively can generat:
creative solutions, enhance job satisfaction anc
improve refationships, :
. Approaches to conflict
. Different people respond to conflict in
different ways, Some of these approaches are:
. Avoiding: Avolding is an unwillingness
to discuss about the conflict, pretending that it
does not exist, and attempting to smooth ont
differences when they arise. This approach me,
not be appropriate in all situations. In fact, it
may also prove to be counterproductive, This
approach is suitable in the following situations:
When you require additional time to gather facts
or to think over the situation,
- When it is advisable to allow the
differences to be settied, .
. When you believe that thereis no chance
of satisfying your concerns
. When damages far outweigh the
benefits of resolving the conflict.
Example: An employee may avoid getting into
a conflict with his superior for his unrdasonable
demands by keeping quiet and looking for
another job,
7. Resolving the Conflict - ‘
. Communication forms the core of conflict
resolution. Expressions of anger, unhappiness,
and disagreement, though not wrong, should
however be expressed at the right time and in
the right manner. This will help prevent causing
animosity and would trigger a positive response.
Conflicts can be defused by adopting certain
strategies. These are:
. Restate: Some conflicts arise due to
different people hearing the same message
differently. In order to mitigate a conflict, it is
necessary to repeat the message or torephrase
it in another way to ensure that everyone
interprets it the same way.,

3.102 (IJIF)
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J* Agree: Conflicts can be defused by

/ focusing on the areas of agreement rather than

concentrating on the areas of disagreement, It

is always advisable to begin conflict resolution
on a positive note than beginning with arguments
over points of disagreement.

. Refocus: While defusing conflicts,

managers should not get bogged down with

trivialities and lose sight of the “Big Picture”.

. Example: While working as a team, there

may be several disagreements between team

members, but this should not be an excuse for falling
behind on the crucial aspect of completion of the project
within a certain deadline,

Conclusion:-

. For Creating the positive relationship

among the people students must have to

develop that kind of behavior which one
accepted by all in society.

. One has to focus on solution of the

problems at workplace where ever he or she is

working because problem creator are more than
solution maker and reputed place will be getting
to solution maker only.

. Should give praise for every king positive

initiative and successful work with full of heart

but unnecessary praise would be avoided it will
create nuisances.

. Kind or way of conflict should understand

properly and than go for its management

otherwise it will difficult to solve it.

. Proper communication skill with each

other in kind trusts, convenience and understanding Is

interpersonal skill. Interpersonal skill will soive each and
every problem,
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they are important factor on the operational ¢lf

intellectually intensive, where the ciency and other paramelers of banks performance. Banking sectar is highly

: : ' main asscl of the hanks fs its humi ital, th Rowed el
major x uman capital, the expenses incurred on employces c
lie:moup:;:lo";iu::’::" the banking sector. Performance of the banks der;mds upan the cfficiency of its human resouress.
present study, to ana| l:’“" is an important factoe while messuring overall productivity and efficiency of banks. In the
“brdi) e Aok cd)“ ¢ employee productivity four parameters like deposits, advances. business and profitability (spresd
time period selected r::'g'm:‘l’ like average and compound anual growth rate have been used for analysing the data. The
resources effectively. ¢ stady is 2006 -2015,This study will help the commercial banks in India for utilising their human

Keywords: Employces productivity, nationalised banks, Efliciency

FINANCIAL LITERACY : THE NEED OF THE HOUR

. Dr.Avinash M. Sahurkar
;““’Y in the moder cra, cach of cvery counlry neads capital for cconomic development, This capital should be generated
\m"_’“ﬂiw . r'hc s-‘l\;mss of the people. The main obstacte in the way of capital generation is financial illiteracy which cures
various financial discases. Financial lit offers th e knawledge abaut various financial peoducts such as equity,
e ot iteracy ¢ poople knawledge a peod

For the ﬁ_mmcln! growth of [ndia, cach and cvery individual must be financially literate. I this process the roll of financial
planners is of utmost importance. Financially literate people and financial planners together will certainly contribute 1o the
cconomic development of India, The dream of “Make in India® can be fulfilled through the Financial literacy.

THE BOLLYWOOD AND INDIAN VISUAL CULTURE
John Major Thomas & Reshma Rachel Kuruvilla

The roots of popular visual culture of contemporary India can be traced Lo the mythological films produced by Phalke during
the decades of the *silent” cra from 1912 1o 1934. The era of the “talkics™ of the 1930 ushered in the “singing"™ or musical
genre, which together with Phalke's visual style remains the hallmark of Bollyweod cinema. The history of [ndian cinema is
replete with films made in other genres and styles (e. g, wocial realism, sutires, comedies, fantasy, horror, or gunt) in the
numnerous languages of the country, However, il is the papalar Hindi Gnema (now generally termed Bollywood) that has
dominated national Indian cinema and its audiovisual cullure, It has hegemonized the etire film industry as well as other
popular technology-based art forms including the press, radio, television, music, advertising, the worldwide web, the social
media. and telecommunications media, The foem and substance of these modern art forms, while adapting to the demands of
the new media technologics, continised to be rooted in the visual aris and practices of folk and classical raditions of earlier
times.

Keywords: Visual Culture, Hegemony, Visual Style, Indian Cinema, Indian Television, Indian Advertising

MAKE IN INDIA TOWARDS “LESS-CASH” ECONOMY - RBIS VISION 2018

- Dr. Anil Baburao Jadhav

A major new national program, designed to facilitate invesiment. Foster innovation, Enhance skill development. Protect
intellectual property, And baild best-in-class manufacturing infrastructure. There's never been a betler time 1o *make in
India'and more digital Indin,
In this April, 2016 RBI has Announced Vision 2018 for Payment and Seftlement Systems in India: Visica 2018 will
continue to focus on migrating 10 8 “less-cash” and more digital society. The endeavour would be 1o make regulstions more
responsive to technological developments and innovations in the payments space. This would be complemented by enhanced
supervision of payment system operitocs, impravement in customer gricvance redressel mechanisms and foe the
strengthening of the payments infrastructure.
This paper trics to howPsyment and Settement Systemsone of the main attributes for Make in Indials the oae with mare
intangible attributes, a sound Payment and Settlement Systemsin frastructure will result into*Make in Indin’and moee digital
India.
The present study is focused an the Scape of Payment and Settlement Systems performance India in general and Vision 2018
i';h pﬁml;_mgl:udy is qpmndlmlz in nature; based on a secondary data, It has been collected from RBIwebsite and other

websites. The overview and the recommendations ma vide guidance for th implementati
Visian 2018 for Less-Cosh Eceaomy under ‘Make in India i S el

Keyword: Make in India - “less-cash”- RBI - Vision 2018
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Assistant Professor
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Unit 11

Unit I

Unit IV
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Syllabus for B.Com. Second Year

Semester - 111

3-T : Financial Accounting - Il

: Consignment Accounts:

\icaning, Needs, Advantage and Formalitics in
¢ nsignment, Difference between a consignment
and a sale, Proforma Invoice, Account Sales,
Accounting Procedure of Consignment,
v luation of Consignment Stock. (Theory &
N americal)

: B.ranch Accounts (Excluding Foreign Branch) :

‘“ieaning of Branch, Objectives of Branch

zcounting, Maintenance of Accounting Records,
| ransactions relating to Branch, Accounting,
I ocedure of Branch (Theory & Numerical)

. Flotation of Joint Stock Companies and their

(®pital Structure ; Types of Shares, Methods
. " issue of Shares, Accounting for Issue,
' yrfeiture of shares & reissue of forfeited shares
« 'heory & Numerical)

. | nal Accounts of Joint Stock Companies :

[atroduction, Statutory provisions regarding

reparation of companies final accounts,

vrovision for interest on debentures, Proposed

Iyividends, Interim Dividend (Theory &
umerical )

" he financial vear.ends on 3 1st March.
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AS PER SEMESTER SYSTEM
Strictly Written According to the
New Syllabus Introduced from July 2017
B.Com. Part-2
SEMESTER-IV

FINANCIAL ACCOUNTING
Part -2

by

Prof. Dr. Pradeep Wath
Head, Department of Commerce
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Nagpur.
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Syllabus for B.Com. Second Year
Semester - IV
4-T1 : Financial Accounting - 1

Unit 1 . Final Accounts of Banking Companies

Meaning of Banking Companies, Functions of
Banking, Restrictions for a Banking Company,
Provision of the Banking Companies Regulation
Act 1949, Preparation of Annual accounts as per
Banking Companies Regulation Act 1949 as per
amendment by RBI. (Theory & Numericals)

Unit 11 : Final Accounts of General Insurance
Companies

Introduction, Types of General Insurance,
Important Terms-Reserve for Unexpired Risk,
Reinsurance Claims, Reinsurance Premium,
Commission, Bonus in Reduction of Premium
and preparation of final accounts. (Theory &
Numericals)
Unit 111 : Valuation of Goodwill

Meaning, Characteristics of Goodwill, Factors
influencing the value of goodwill, Need for
Valuation of goodwill, Valuation of goodwill as
per-Average Profit Method, Weighted Average
Profit Method, Super Profit Method, Capitaliza-
tion Method. (Theory & Numericals)

Unit 1V : Liquidation of Company
Meaning, Types of Liquidation, Steps in
Voluntary Liquidation, Functions of Liquidator,
Liquidators remuneration/Commission. Prepara-
tion of Liquidator’s Final Statement of Account
only. (Theory & Numericals )
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& fact that he had assigned an utmost significance to the social problem in Indi

played » prominent part in the uplift of the Unto s It was Mr. Mol

Karamchand Gandhi who made the word” Harijan™ very popular and that word
of the Hindu politics™. Even he deemed th
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Effects of Demanetization ISON; 9TE-RI-922108-6-

2. Demonetization: Effect of Demonetization
- on Indian Economy

Dr. Rajiv M. Jadhs
(M.Com.. ML, ML
Associte Profoys

Head Dept. of Commer

Lak Mahavidyalaya. Wird
Ermall - dreaniviadhoegmalsy

ABSTRACT
n favour of domongtization is that the cush that would be extingulsh

I'he aegument posited i
muldhcﬂukmomy'wbmdmwbeﬁﬂundlymmhdmmﬁmmm
are not available to anybody, it would be foolhar

incentive structure in the economy. While the fhets

for argve that this Is the only possibility. Therefore, it is imperative 10 evahute the shor fun &
mediv-term impacts that such a shock ks expeeted to fave on the economy. Further, the impact

stich 1 move would vary depending on the extent 1o which the government decides w demonetize. T1
puper clocidates the impact of such a mave on the svailability of credit, spending. and Jevel of acuiv

and government finances.
Keyworids: Demonetization, Cashless transactions, Credit, Tax Evarion.

INTRODUCTION

lnmhwmmmwaowmmmﬂwinmﬁyuwm,\ that the five hundred =
meu»mmmwmmhmmmnmmmmmmmm The R
wﬂlmmeﬂanpunomwmmnfﬁvcmmnmdetwillbeplmd
circulation from 10th November 2016. Notes off ooc hundred, fifiy, twenty. (er. five, two und one g
will reriin legal tender and will remain unaffected by this decision. This measure has been taken
nu-PMMummedmeqimwmimuukmywmmumT
move i expected 10 cleanse the formal cconomic system and discard black moncy from the same.

@w'w‘mwmwm:wdmmm«ymm

variables and entities
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Digital Marketing Importance

and Significance

Dr Avinash Sahurkar
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Abstract

In this world of digitisation, digital
marketing Is a4 vogue that is sweeping
scross the whole world. The trend of
digitel marketing is growing day by day
with the concepts of Internet marketing
that is turming into an important platform
of digital marketing along with the
cletronic  gadgets  like  the  digital
billboards. mabile, tablets and  smart
phones, gaming consoles, and many such
gadgets that help in digital marketing
Flipkart  with  its  innovative  digital
marketing have created a niche market in
online  stores  competing  with  the
conventional stores showing the power of
onlme marketing. The case study analyses
how Flipkart.com has brought in an array
dizital and online marketing strategies 10
succeed and mahe it big in the digital
marketing sector. The case sbo discusses
how Flipkart has hod a huge success in the
online marketing sector as they brought in
new msights into the digital marketing
fiekd. And a few years from now it will be
eventually seen that the conventional
marketing being replaced by digital
marketing Digital marketing is going to be
top on the agenda of many marketers, and

™ warket, opene, soduce cou per ead,

conversion rates, and discaver What's hot
in digital marketing.

Importance of Internet Marketing in
Today's World

Today with so much of competition
around, evervone offering quality oriented
services, good business strategies, what 15
something that makes a potential customer -
take your services when they are not even
aware about your existence. Creatmg
awareness, gefling your prospects know
vou depends on how good potential you
have to reach your customers and this is
where marketing comes into. effect. The
heart of your business success lies in your
marketing. Most aspects of your business
depend on how successful your marketmg
is positioned. The overall marketing
umbrelia  covers advertsing,  public
relations, promotions, sales etc. With
advertising as a medium, it fosters an
environment in the marketplace for healthy
competition

Advertising has many mediums — onfine
marketing being one of them. In compared
10 other mediums it's inexpensive, cost
» effective and it's well planned campaign
strategies helps 1o reach a broader target of
audience. Doug Kessler had once said-
“Traditional marketing talks at people
while Internet marketing talks with them™
Unlike otber forms Internet Marketing will
enable you 10 be open for business around
the clock withoul worrying about the
openig and closing howrs of your store. |t
b provides  convemience o yoor
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